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consumerism | concept 1

need v. want
Staying on a microeconomic level, this campaign would 
focus on creating a lens for people about considering 
whether what they are buying (or eating or using or 
consuming) is a necessity or a niceity. These things are 
both subjective, but we would drive towards the motivation 
behind the decision to buy. We can look at alternatives and 
lifestyle changes—even small ones like using a calendar 
to plan grocery shopping instead of  stopping for fast food 
or checking for things at thrift stores or yard sales before 
immediately checking on-line availability.

An overall view of  the consumption economy (at a macro 
level) will be presented, to help the audience see the role 
they play as a shopper. In addition, personal finances and 
the impacts of  overspending will be addressed as a collateral 
result of  

The main part of  the campaign will be a website featuring a 
simplified educational piece as well as suggestions and tips 
for minimizing ones personal consumption footprint and 
personal over-spending.
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consumerism | concept 2

green impact
This approach drives for more environmentally-conscious 
chainge. The motivation behind shopping and spending 
behavior is linked to the impacts that each purchase has on 
the environment from the initial reaping of  resources to the 
limited availability of  disposal options.

Ideally, the changed behavior would be to reduce 
consumption thus reducing the amount of  waste generated 
on a personal basis both directly and indirectly.

A portion of  this campaign will also advise on how to 
advocate locally for better recycling programs and at a 
regional or national level for increased oversight of  waste 
management.
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consumerism | concept 3

a day in the life
This campaign will follow our spokesperson, Roger, on a 
typical day. We’ll look at many of  the decisions he makes 
throughout the day and how he could change the lenses he’s 
using to make a choice that could lessen the environmental 
impact.

This will require some background on the consumption 
economy, from a macroeconomic approach, but done it 
plain language so it is applicable to daily life. For instance, 
Roger stops to get a cup of  coffee. Let’s take a look at where 
the coffee came from, how the employees of  the coffee shop 
are treated, and where the paper cup came from (and where 
it will go when he’s done with it). Then, we can consider 
alternatives to that scenario that Roger can do differently 
himself  or help him become an advocate more widespread 
systemic change.

The central character for the campaign will help personalize 
it and enable a quicker connection to the audience. 
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design variations | 1 

roger makes change
This campaign will follow our spokesperson, Roger, on a 
typical day. We’ll look at many of  the decisions he makes 
throughout the day and how he could change the lenses he’s 
using to make a choice that could lessen the environmental 
impact.

This will require some background on the consumption 
economy, from a macroeconomic approach, but done it 
plain language so it is applicable to daily life. For instance, 
Roger stops to get a cup of  coffee. Let’s take a look at where 
the coffee came from, how the employees of  the coffee shop 
are treated, and where the paper cup came from (and where 
it will go when he’s done with it). Then, we can consider 
alternatives to that scenario that Roger can do differently 
himself  or help him become an advocate more widespread 
systemic change.

The central character for the campaign will help personalize 
it and enable a quicker connection to the audience. 
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roger shops less; goes outside more
This campaign will follow our spokesperson, Roger, on a 
typical day. We’ll look at many of  the decisions he makes 
throughout the day and how he could change the lenses he’s 
using to make a choice that could lessen the environmental 
impact.

This will require some background on the consumption 
economy, from a macroeconomic approach, but done it 
plain language so it is applicable to daily life. For instance, 
Roger stops to get a cup of  coffee. Let’s take a look at where 
the coffee came from, how the employees of  the coffee shop 
are treated, and where the paper cup came from (and where 
it will go when he’s done with it). Then, we can consider 
alternatives to that scenario that Roger can do differently 
himself  or help him become an advocate more widespread 
systemic change.

The central character for the campaign will help personalize 
it and enable a quicker connection to the audience. 

shop less. live more.
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roger and stuff
This campaign will follow our spokesperson, Roger, on a 
typical day. We’ll look at many of  the decisions he makes 
throughout the day and how he could change the lenses he’s 
using to make a choice that could lessen the environmental 
impact.

This will require some background on the consumption 
economy, from a macroeconomic approach, but done it 
plain language so it is applicable to daily life. For instance, 
Roger stops to get a cup of  coffee. Let’s take a look at where 
the coffee came from, how the employees of  the coffee shop 
are treated, and where the paper cup came from (and where 
it will go when he’s done with it). Then, we can consider 
alternatives to that scenario that Roger can do differently 
himself  or help him become an advocate more widespread 
systemic change.

The central character for the campaign will help personalize 
it and enable a quicker connection to the audience. 

overstuffed
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project brief: consumerism

proposal
Today’s society faces a conundrum in the form of  
consumerism vs. ecological impacts. This happens at 
the personal level as we determine what is necessary for 
survival versus what we want to have in our lives in terms 
of  things and experiences. The comfort level for spending 
and personal debt has evolved into a more acceptable fact 
of  life. At a global level, the economic impacts of  shopping 
and consumerism dovetail with the impacts on the earth’s 
environment. Using the data from economists, sociologists 
and various environmental organizations, this campaign will 
drive towards making the individual impacts of  spending 
and shopping clear to the audience. 

Using products that, theoretically consume less resources, 
in line with the message, we will provide information and 
analysis while encouraging action at the individual level and 
through political advocacy. We are not attempting to enact 
a significant economic change but provide a view of  the 
impact of  individual choices that are made on a daily basis

objective
Our object is to educate consumers on the impacts both 
locally and globally on their personal lives, communities, 
and the global stage. The overall aim is to potentially reduce 
the impact of  consumers and shopping on global markets 
and the environment through individual action.

audience
The primary audience for this project will be people who 
shop and have the flexibilty of  choice with what to do with 
their resources. While the eventual message and change 
would be an a policy level, the economic impacts are 
outside of  our expertise.

goals
Develop robust research on the impact of  shopping and 
consumerism on the economy and the environment.

Create an informative, engaging website that will generate 
alternative actions.

Minimize the consumable impact of  the campaign.

deliverables      

Poster

Website

Instagram Carousel
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 deliverables
• Single-issue tabloid 
  newspaper publication 
• Website
• Instagram carousel

typography

idea             
Based on themes in the book “The Day the World Stops 
Shopping” by J.D. McKinnon, we will look more closely at 
consumption culture and shopping. These things have an integral 
role in the global econonmy but have also come to point that is 
using the earth’s resources at an unsustainable pace. We want to 
educate consumers about the impacts of  their actions on both 
themselves, others, and the environment. Plus, we’ll make a 
call to action to make small changes in personal spending and 
consumption habits. Our hope is that with small individual 
changes we can create a wave of  impact.

goal
To create a print and digital campaign to reach consumers and 
drive consumption-related behavior change that will positively 
impact both their lives and the global environment.

concept
We’ll use a personal character (or multiple characters) to tell 
stories about a typical day in the life of  an American in a 
small town/suburb. Stories will focus on different aspects of  
shopping and consumption and discuss how they relate to the 
economic processes of  the market economy as well as impacting 
the environment at both ends of  the production/consumption 
chain. Additionally, we’ll provide examples of  these characters 
choosing different options or changing their lenses about 
situations and discuss how making small changes or asking new 
questions can make a difference.

audience                   
The primary audience for this project will be Americans in rural 
areas to small suburbs. They have enough money to get the 
things they need and want along with the flexibility to not spend 
that same money. They are not economists nor do they fully un-
derstand how things like recycling and conservation work.

personal
green

relatable
shocking

simple
witty

Brandon Grotesque
Titles and headlines about  
deconsumption 

Calisto MT
Consuming and buying is central to human life, but it 
doesn’t have to be. 
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content

primary source
The Day the World Stops Shopping by J.B. Mac Kinnon is 
the main source for this project. While walking through the 
bookstore looking for inspiration (and, ironically, something 
to buy) I found this book. It’s written at a level that doesn’t 
require an economics degree but still provides a depth of  
explanation and examples. 

additional sources
• The Story of  Stuff  Project - storyofstuff.org

• Every One Every Day - weareeveryone.org

• MasterClass Lesson - Barter Economy masterclass.com/ 
  articles/barter-economy

topics of interest
• Quality vs. Quantity - fast fashion in terms of  clothing 

being “garbage-in-waiting” (p.156)

• Flow - bringing items into your life then you need them   
  and out when no longer required. (p. 165)

• Becoming participants instead of  consumers (p. 186)

• Recalibrating consumption to not just buy thoughtfully but
   have a large impact by buying less. (p. 137)

• Streamlining the information going into your brain by 
  changing approaches to advertising (p. 66) 

• Developing sufficiency behavior (p. 217)

• Comparing intrinsic and extrinsic values with 
  consumption and deconsumption

• Waste reduction and recycling

story ideas
• Jeans, jeans, jeans: You only wear one pair at a time, right?

• Coffee making the world go around, not destroying it.

• Think twice. Toss once. A view on garbage.

• How many toys does one dog need?

• Share and share alike: living in a bartering economy.

• A review of  The Story of  Stuff.
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system colors & typography

Hex: #dcd731
RGB: 220/215/49
CMYK: 16.84/5.24/94.85/0

Hex: #7b8d1a
RGB: 123/141/26
CMYK: 28/0/100/42

Hex: #816c59
RGB: 129/108/89
CMYK: 45/50/83/15

Hex: #c59650
RGB: 197/150/80
CMYK: 22.6/40.7/79/2.15

Hex: #1b9d9d
RGB: 27/157/157
CMYK: 79/78/40/.5

Abril Fatface
Brandon Grotesque Black

Brandon Grotesque Medium

Calisto MT Regular
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tabloid cover sketches 
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tabloid cover comps
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first spread sketches & revisions
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second spread sketches & revisions
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third spread sketches & revisions



Process Book | Paper Sample Booklet Jennifer Judd | DSGN 358 | Spring 2022
  

Jennifer Judd 

fourth spread sketches & revisions
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webpage comps 


